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Get Outta Town: Finally, color meets the carry-on bag
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SAN DIEGO -- When it comes to luggage, basic black is so last decade.

At this year's Travel Goods Show -- put on here last weekend by the folks at the Travel Goods Association, which represents manufacturers of luggage and accessories -- black and tan offerings were certainly present. But they took a back seat to luggage featuring exotic patterns, luxurious dyed leathers and bold, bright hues.

The trend toward color and pattern is thanks to women travelers, as manufacturers respond to their desires for luggage and carry-on bags that are fashionable and functional.

Tennessee-based Hartmann (hartmann.com), for example, debuted a female-focused line called Regatta that incorporates a fun polka-dot fabric lining into soft and surprisingly lightweight pebbled leather bags offered in cream, red and navy.

While a traditionally sized 22-inch carry-on is available, elegant oversized hand bags conceal laptops and business paraphernalia.

The company's Luxe line offers new croc-embossed bags -- again with a stylish fabric lining -- to add a bit more funk to traditional travel accessories.

Titan (titanluggageusa.com), which fashions hard-sided cases out of polycarbonate, added a bright fuchsia and a deep red to its lineup.

Heys (heysusa.com) jazzed things up with exotic animal prints. Male travelers may just go wild over the company's camouflage pattern, offered in traditional green, as well as gray and blue -- and pink for the ladies.

Briggs & Riley (briggs-riley.com) -- traditionally the bastion of the male business warrior -- added a scrumptious chocolate color to its baseline collection -- perhaps aimed at men but obviously a huge hit with women as well.

Designer and product branding are big this year. Look for adventure travel gear from Jeep, blingy hard cases from Baby Phat and cute, egg-shaped carry-on roller bags for kids featuring Disney characters from Heys.

On the accessories side, products are all about safety, convenience and technology. Hartmann's traditional tweed line now offers GPS locating devices, so you'll never lose track of a bag even if the airline does.

Ex-Officio's (exofficio.com) new line of anti-microbial, anti-odor underwear -- yes, underwear -- from boxers to briefs for men and panties and camisoles for women -- offers bacteria protection and quick-dry technology. This means, if you have to pack light, you can pack two pairs of underwear and be good for days -- assuming, of course, you'll be diligent and wash out said undergarments every night.

Kena Kai's (kenakai.com) leather envelope is a fashionable cover for a passport, as well as protection. The interior is lined with a special material that deflects RFID scanners -- those nasty little devices used by the unscrupulous to rip off your credit card and passport information without your ever knowing it.

My absolute favorite product of the show, however, was a super-cool carry-on from Zuca (zuca.com). The Pro is a wheeled carry-on that resembles a large magazine rack. Inside, five zippered pouches for clothing and accessories stack in the frame for easy packing. Even better, travelers can choose from three frame colors and more than 30 inserts to customize their case. A basic black cover is also available for a more sleek appearance.

Get Outta Town runs every other week, with news of great deals, luxury finds, cool gadgets and more. Contact Sally Walker Davies at thedestinationdiva.com.
